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2 2001—2013

=85% =85%
2001 6 399 528 228 419 403 551 159 361
2002 4 204 022 / 51 198 64 391
2003 5 311 019 276 480 74 369 36 412
2004 6 442 211 / 60 963 /
2005 6 520 697 1313 811 57 917 74 227
2006 6 739 468 1 583 859 4 899 /
2007 9 537 449 / 93 562 /
2008 6 148 422 / 114 339 /
2009 6 277 317 / 355 493 /
2010 11 065 027 / 141 300 9513
2013 12 857 521 / 151 200 /
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Friesland Focus Management System and Policy Implication
YANG Wei-min', HU Ding—huan*
1.College of economics and management, Inner Mongolia University Hohhot Inner Mongolia 010021,China;

2.Chinese Academy of Agricultural Sciences Beijing 100081,China
Abstract: The raw milk of dairy products is scattered and quite a standard. The industry chain involves many links, so
the milk quality control has always been crucial for dairy enterprises food safety in all countries. Royal Friesland
Campina N.V. establishment an effective management system — Focus that is based on cooperative organization, clear
distinction between reward and penalty and dual governance detection system. In order to improve the quality of dairy
products in China, we need to establish the quality supervision system of whole industry chain, construct the
cooperation and benefit sharing mechanism, and enhance the responsibility consciousness of the participants in the
industry chain.
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Mongolia Cashmere, Wool Production and Trade with China
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Abstract: This article has carried on the analysis of livestock in Mongolia distribution and foreign trade structure of
nearly 13 years of cashmere goat production, processing and trade statistics, focusing on the Mongolian cashmere, wool
production of Inner Mongolia and the Mongolian border trade of goods, scale, speed and characteristics analysis of the
bilateral trade, Sino Mongolian Cashmere Goat main production area, processing, competitive product prices and trade
countries and consumer groups, propensity to consume to elucidate the basic law,analysis shows that Mongolia has
great potential to supply China’s large livestock products and the market demand of high quality livestock products. At
the same time, China’s more developed textile, animal products processing industry also has a greater demand for the
elements of primary animal products. This will further enhance the promotion as nearest neighbor of China and
Mongolia on both sides of the trade of livestock products, such as, cashmere, wool, beef and so on.
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